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Your next client already asked AI
who to trust.
You just weren't in the answer.

You don't need to learn AI. You need to learn what AI looks for.



AI sees fragments.
Fragments don't earn recommendations.
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This is fixable. Here's how.



One sentence. Consistent everywhere. That's Rule 1.

1
Own your one sentence.
Say it everywhere.

"I help first-time homeowners in the East Bay navigate competitive offers without overpaying."

"Luxury homes in Pacific Heights and Cow Hollow. 14 years, 200+ transactions."

"Relocation specialist for tech professionals moving to the South Bay from out of state."

"Dedicated real estate professional committed to helping clients achieve their goals."



You don't need to rewrite your life story. Just make sure each platform tells
the same chapter.

2
Your platforms are arguing
with each other.



If you can say it at an open house, you can write it. One question. One
answer.

3
The advice you give at
open houses? Publish it.

Specific beats generic. Local beats national. Answers beat
opinions.



Specific proof makes a confident recommendation possible. Generic proof
makes it impossible.

4
Vague credentials
don't get you recommended.



This is the one rule you can't fix with better writing. It's structural, and it's
why the platform you publish on matters.

5
Your website might be invisible
to every AI crawler.



Built for exactly this.
Free.
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Under 10 minutes to set up. Built to be found from
day one. Free.



Eight hours.
That's how fast it changed.

She didn't run ads. She didn't hire anyone.
She got clear, and the machine got confident.

The five rules work. Catchouse makes them fast.



Be findable.
Be trusted.
Be chosen.

The search changed. The trust didn't.
Now make sure they can find you.


